


Setre is a 21st century r-t-w brand,
offeringan empoweredsense of
glamourand a playfully daringspirit.

The brand traces its roots to a bespoke
entrepreneur family, based in Istanbul
in the early 1970's, who catered many
globalbrand a supplierand wholesaler.

Setre believes that the foundationof a
successful businessrelies on the
creativity and continuousinnovation
Hence, of all the other factors, we
emphasizeon our in house "Design
Team".

Havinga strongdesignvision, Setre launches 2
main and additional 2 mid season collections
annually to ensure its fresh and voguishlook,
aligningwith the fashionworld trends reaching
800 styles per season with 700.000 pieces
productioncapacity.

Today, Setre encompassesa complete “Affordable
Fashion" brand, antagonizinghis right positioning
in the global arena.The sparklingbrand caters for
fashion conscious self-confident globalconsumer
in 90 difference countries.
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Beingthe first brand that comes to mind when
talkingdynamicdesing

By implementingfast and highquality production
principles SETRE fulfills the customer needs just on time
with competingprices and positons herself as one of the

most desired brand alongFast Fashion
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MORE THAN 90 COUNTRIES
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WE SPEAK FIVE LANGUAGES
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TARGET CUSTOMER SEGMENTION

Intern of socio-economist criteria, Setre addresses
a target audince of middle
income level,




WHERE DOES SETRE STAND IN THE FASHION WORLD?

ACCORDING TO PRODUCT-QUALTIY AND RANGE

Sandro, Maje, SETRE

Zara, Mango, Massimo Dutti

Topshop, H&M

Setre is a rising star in Fashion industry as an
affordable clothing brand for woman thank
to its World standart quality in terms of material,

design and workmanship.

ACCORDING TO PRICE LEVEL

Sandro, Maje

Cos, Massimo Dutti

While providing quality with coast
effective prices, Setre offers
advantages for both the customers

and partners.



KEY FACTORS

%57 of our customers are living in the main cities. Istanbul, Ankara,izmir

Age Range
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IWHAT DO YOU THINK ABOUT BEING
THE MYSTERY PARTNER IN NIGHT?
MEET WITH THIS LINE THAT FINDS
LIFE FROM DIFFERENT WOMAN'S

SOUL EACH WITH ITS OWN

UNIQUE AND PECULIAR ENERGIES.
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DESIGN THAT MAKES A DIFFERENCE
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SETRE STORES

(RETAIL)




CERTIFICATIONS
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ONLINE SHOPPING PLATFORMS FOR WHOLESALE

Setre B2B Application

SetreStore.com Website
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HEADQUARTER / SHOWROOM WHOLESALE RETAIL SHOP CONTACT

Setre Textile Matbaaci Mesrutiyet Mh. info@setre.com
Huzur Mh. Imam Cesme YoluStr 1 OsmanbeyStr. 8 Rumeli Str. 60 T: 490 850 411 787
Osmanbey /Sisl Nisantasi / Sisli
Seyrantepe / ISTANBUL- TURKEY ISTANBUL- TURKEY 2aNtas www.setre.com

ISTANBUL- TURKEY

O] @setre




